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preneurs in ICT and entrepre-
neurship.

The main target of WIFI is to 
train 30,000 women entrepre-
neurs in Bangladesh. BIID has 
been facilita�ng this compre-
hensive and integrated ICT 
entrepreneurship training 
program since 2017. Since the 
beginning of the training 
program has received huge 
response and 216+ women in  

12 batches have successfully 
received the training �ll date.

The program is implemented 
under the supervision and guid-

ance of ICT Division. BIID in 
collabora�on with other signa-
tory organiza�ons like Bangla-
desh Computer Council (BCC), 
Bangladesh Women in Technol-
ogy (BWIT) aspire to expand the 
training program in the foresee-
able future.  To know more, 
please visit our Facebook page: 
h�ps://www.facebook.com/
groups/1224727150974690/ 

Rural Women Using Facebook for Crop Management in Climate Vulnerable 
Areas
PROTIC (Par�cipatory Research 
and Ownership with Technolo-

gy, Informa�on and Change) is 
working climate vulnerable 
Char land, Coast land and Haor 
land of Bangladesh since 2015. 
Female farmers of the commu- 

nity are equipped with smart 
phones who runs ICT based 
knowledge hub with the facili-
ta�on of development actors 
and academics. The main objec-
�ve of this project is to share 
informa�on (and relevant 
support) by using (or through) 
technology (ICT) on agriculture 
and livelihoods among those 
women. Community was 
oriented on basic Facebook and 
google search engine. They are 
ge�ng agricultural advisory 
contents in form of SMS, OBD 
and Call center. With that 
knowledge, they have figured 
out an informa�on sharing 
culture since January. They 
have started sharing the PROTIC 
SMSs along with suppor�ng 
informa�on and picture from 
Google and there was no infor-
ma�on devia�on in their posts. 
The female farmers were not 

oriented in doing this from the 
project. But by knowing the

divers capacity of the search 
engine they are doing this very 
efficiently and proac�vely.

E-voucher systems: Connec�ng Smallholders to Knowledge, Networks, 
and Ins�tu�ons
1. Equity Bank (Kenya) Ltd (EBL) 
set up and opera�onalized the 
e-voucher pla�orm through 

which farmers were able to 
access e-voucher package 
inputs. 2. The e-voucher benefi-

ciaries accessed inputs through 
agro dealers who had been 
issued with POS (Point of Sale) 
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devices by the bank for transac-
�ons 3. Eligible farmers are 
required to open a bank 
account with EBL and deposit 
their 10% contribu�ons of  the 
value of the e-voucher package 
for the first cropping season 
a�er which they are issued with 
customized and customized 
ring-fenced debit cards. 4. The 
cards are segmented into differ-
ent e-wallets (seeds, fer�lizers, 
herme�c bags & tarpaulins).   

Based on the valida�on and 
valua�on of the e-voucher 
package, the eligible farmers 
and agro-dealers are informed 
of the date of the cropping 
season and sequence of the 
distribu�on of the inputs that 
each farmer needs to collect 
from their assigned/allocated 
agro-dealer in their County. 5. 
Cer�fied crop seeds and basal 
fer�lizers are the first e-wallet 
to be ac�vated where farmers  

access the pre-determined 
quan��es with their respec�ve 
debit cards and later in the 
season, the farmers access the 
second e-wallet comprising 
top-dressing fer�lizers and the 
post-harvest items (herme�c 
bags and tarpaulins) prior to 
harves�ng of their produce.

Source: ifad.org/

Freedom of Press: Media Pursues Revision of Digital Security Act
By Rashidul Hasan

Law Minister Anisul Huq has 
agreed to sit again with repre-
senta�ves of the Editors' Coun-
cil, the Associa�on of Television 
Channel Owners and a fac�on 
of Bangladesh Federal Union of 
Journalists once the parliamen-
tary commi�ee concerned 
revises the proposed Digital 
Security Act in the light of 
discussions at a mee�ng of the 
commi�ee. 

Emerging from the two-hour 
mee�ng at the Ja�ya Sangsad 
Bhaban, the law minister told 
reporters that he would recom-
mend that the standing com-
mi�ee bring necessary amend-
ments to the proposed law. The 
minister also assured of clear-
ing vagueness in different 
sec�ons of the proposed law, 
especially in defining the spirit 

of the 1971 Libera�on War, and 
the ac�ons to be considered as 
offences of hur�ng religious 
sen�ment, and causing deterio-
ra�on in law and order. 

At the mee�ng, the Editors' 
Council, an organiza�on of 
editors of the country's na�onal 
dailies; the ATCO and the BFUJ 
fac�on voiced concern over 
sec�on 8, 21, 25, 28, 29, 31, 32, 
and 43 of the proposed law, 
saying these would greatly 
hamper the freedom of speech 
and independent journalism. 

Imran Ahmed, chairman of the 
JS body and Awami League 
lawmaker, chaired the mee�ng. 
The Editors' Council submi�ed 
a wri�en proposal to the House 
body, expressing concern over 
eight sec�ons -- 8, 21, 25, 28, 

29, 31, 32, and 43 of the 
proposed law. It said these 
sec�ons would greatly harm  
the  freedom  of  speech and 
independent journalism. 

Members of the parliamentary 
commi�ee, including State 
Minister for ICT Zunaid Ahmed 
Palak, and lawmakers Moazzem 
Hossain Ratan, Showkat Hasa-
nur Rahman, Kazi Firoz Rashid 
and Hosne Ara Lu�a Dalia, were 
present at the mee�ng. 

Mustafa Jabbar and Anisul Huq 
a�ended it at the JS body's
 invita�on. 

Source: 
h�ps://www.thedailystar.net/-
f ro n t p a g e / d i g i ta l - s e c u r i -
ty-act-be-revised-1580227

In 10 years, M-Pesa changed our economy and our lives. What next?
By XN Iraki

Many innocent words gets 
anglicised and become part of 
our everyday language. They 
shi� from being company  

names to verbs. They include 
Xerox, Google and now M-Pesa. 
You have heard it, “you can also 
M-Pesa me.” Just google it, why 

not xerox (copy) the papers? 
We do not need to go back to 
the origin of Mpesa. But rarely 
has such a simple innova�on
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revolu�onised the economy, 
the way we interact, think and 
live  and within such a short 
period of �me. What is para-
doxical is that other phone  
companies in other countries 
were established much earlier 
than Safaricom but never came 
up with M-Pesa. Why? M-Pesa, 
we have argued is not a techno-
logical innova�on, it’s a social 
innova�on. The high dependen-
cy in Kenya helped M-Pesa 
grow. The age dependency is 
the number of people younger 
than 15 and older than 64  
divided by number of working 
people of ages 15-64. Here are 
the ra�os for selected coun-
tries. The high ra�o for Uganda 
means it is too young a country. 
High dependency ra�o means 
the few who earn money have 
to support others – the 
children, the elderly and the 
unemployed. Long before 
M-Pesa came, money transfer 
was common. It was joked that 
most of the money transfer 
took place around bus sta�ons. 
You hanged around �ll you got 
someone who knows your 
people and going to your 
village. M-Pesa made it easier 
to do what we had always done, 
suppor�ng each other with 
money. In developed countries, 
the dependency ra�o is lower, 
and the social security system 
stronger. The unemployment 
rate is low too. The need to 
send money to help one anoth-
er is minimal. Interes�ngly, if 
you look at remi�ances from 
other countries, the same 
pa�ern is repeated. Money 
transfer firms have made lots of 
money through these transfers 
and M-Pesa may one day gnaw 

on that lucra�ve market. But 
why did M-Pesa not start in 
Uganda which has a higher

dependency ra�o? The compet-
i�ve nature of the Kenyan econ-
omy demands you come up 
with innova�ons to make 
money. Our banks were proba-
bly too conserva�ve, and 
needed a disruptor, an Uber. 
How has M-Pesa affected us in 
the last 10 years? What next? In 
a press statement, Safaricom 
notes that the number of ac�ve 
monthly M-Pesa customers in 
Kenya stands at more than 18 
million customers as at the end 
of 2016 while globally, Voda-
fone (which co-owns Safaricom) 
offers M-Pesa in nine other 
countries: Albania, the Demo-
cra�c Republic of Congo, Egypt, 
Ghana, India, Lesotho, Mozam-
bique, Romania and Tanzania. 
We note there is no developed 
country and the coun�es are 
too few. The golden age of 
M-Pesa appears not yet, if com-
pe��on does stop it. Safaricom 
press statement further notes 
that customers get social value 
by the ability to receive, send 
and control their money, much 
easier than through banks. 
Nearly 70 per cent of the adult 
Kenyan popula�on uses M-Pesa 
compared to 31 per cent using 
banks, says Lotus Consul�ng 

report. Bankers tell me mobile 
banking uptake has lagged 
behind M-Pesa. The economic 
impact Value also comes from 
�me and costs saved in using 
M-Pesa compared to  the  alter-
na�ves, easy access to credit 
and ability to purchase goods 
that customers would not have 
ordinarily been able to afford 
which raises the standards of 
living. Economists from MIT and 
Georgetown University, found 
that M-Pesa has li�ed 194,000 
Kenyan households – or 2 per 
cent of Kenyan households – 
out of extreme poverty, the 
press statement con�nued. Is it 
through money transfers or 
investment? The asser�on that 
M-Pesa creates value not just 
for Safaricom but for the 
customers should be the pedes-
tal on which every business 
should be built. There are nega-
�ve social impacts. M-Pesa has 
made us less social, we fail to 
a�end social func�ons or even 
visit our parents because we 
can send money. No money can 
replace your physical presence. 
M-Pesa’s economic impacts are 
easy to see. It is also possible 
that M-Pesa has raised depen-
dency. In the past, it took �me 
to send money to other people 
giving them �me to seek alter-
na�ve solu�ons. Today, just 
click and send the money. 
Conmen have not been le� 
behind. O�en forgo�en but 
cri�cal to economics is that 
M-Pesa has given choices in 
making payments and transfer-
ring money from electricity 
bills, school fees payment 
service, ‘Lipana M-Pesa, 
M-Shwari and ‘LINDA JAMII”  
which  is  an  insurance service. 
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Choice is what makes life easier and more enjoyable. In fact all 
the money you keep working for is to give you choices on what 
to buy- relevant or irrelevant. The economic impact of M-Pesa 
is mostly seen through its contribu�on to GDP which is about 
1.8 percent, says Lotus Consul�ng. Other economic contribu-
�ons include jobs through agents and oiling the economy to 
increase money velocity. Safaricom had 287,400 agents in the 
ten countries by 2016. The impact on GDP is easier to explain. 
Given that GDP is equal to Money supply x velocity, M-Pesa has 
increased the velocity and therefore the GDP, though some 
could contest that. We o�en don’t keep money in M-Pesa; we 
use it to keep the economy humming. By bringing more 
Kenyans into the formal financial system, M-Pesa has made the 
financial sector more vibrant and efficient and increased finan-
cial deepening. Money is be�er off in M-Pesa than under the 
ma�ress. Integra�ng M-Pesa with other financial services like 
banking completed its journey to formalisa�on. Needless to 
say, it has  put Kenya on global innova�on map and now threat-
ens plas�c money. Why do I need a credit or debit card with 
M-Pesa? Could the threat to plas�c money be the reason devel-
oped countries are reluctant to embrace M-Pesa? The recent 
visit to Nairobi by Mark Zuckerberg indicates the rest of the 
world is no�cing M-Pesa which le� the West bruised on the 
innova�on front. The scaling up of M-Pesa to the middle and 
upper class was a major breakthrough. It’s convenient and 
security was a great a�rac�on. M-Pesa now cuts across races, 
tribes, gender, social economic classes and slowly countries. 
The next M-Pesa fron�er is interna�onalisa�on. In the next five 
years, more countries including developed countries are likely 
to embrace M-Pesa or its variant. And out of curiosity, why is 
CBK prin�ng so many bank notes when the future lies in virtue 
money, like M-Pesa? Why did we even put the design of new 
currency in the cons�tu�on, forbidding portraits of human 
beings when the future is virtue from M-Pesa to bit coins? A�er 
10 years, a simple idea has revolu�onised the way we transfer 
money, help each other, pay for transac�ons and even the way 
we relate to each other. Not forge�ng driving the be�ng 
industry in Kenya. Even the concept of money has changed. 
What will come a�er M-Pesa? If you get an answer please share
 it with me. 

Read more at: 
h�ps://www.standardmedia.co.ke/ar�cle/2001232339/in-10-
years-m-pesa-changed-our-economy-and-our-lives-what-next
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